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This is me

Albert Vogelaar
Lead Strategic Client
Development

20 years experience in data & 
marketing automation

Always looking for ways to add 
value for customers and 

companies

Worked for:

And now:



Remember last year?
Deployteq launched the CDP

Since then, we onboarded 
launching clients and build 

multiple use cases and models

And others joined



We designed use cases
and build models

this year



A quick reminder
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Deployteq

CUSTOM (LEEG)

Next Best Offer

Abandoned browse

Next event to attend
RFM

We start with one high-ROI use case
(recommendations, churn save, next-
best-product). 

Once the data and profiles 
are live, we scale models 
and channels without 
re-platforming.

USE-CASE FIRST.
REVENUE FIRST.
THEN SCALE.



Remember ?



Abandoned browse &
Next Best Offer



Abandoned browse

Target:

Retarget the visitor that is not buying with 
relevant offers.

Unknown website visitors:
• Show a pop-up as soon as the visitor is 

probably not going to convert

• Retargeting with direct action email 
(using Next Best Offer)



Abandoned browse &
Next Best Offer



Buying Pop-up
Model

First website
visit

Gives email
opt-in

Newsletter to
website visit

Uses filters & 
looks at products

Put products in 
basket

Abandoned
basket campaign

Bought
product(s)



Going from first time buyer: to repeat purchaser

Abandoned 
Search Journey 

1 Hyper Personalised 
Newsletters Direct Action 

Email 

2
3

From unknown 
website visitor to first 

purchase 

The three journeys for Next Best Offer

From general newsletters 
to offering relevant 

products in the email and 
the subject line 

From sending 
newsletters to 

reacting instantly on 
behaviour 

app.deployteq-cdp.net


Likelihood to buy 
again after 1st,

2d or 3th purchase 30% 36% 43%

Going from first time buyer: to repeat purchaser
The three journeys for Next Best Offer



Deployteq CDP
Next Best Offer

app.deployteq-cdp.net
https://deployteq.storylane.io/share/p4zaxoljs5bj


Using Next Best Offer
in Deployteq Marketing

app.deployteq-cdp.net
https://deployteq.storylane.io/share/rl2rsutkq8jo


For website personalisation 
it works the same
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Use case

META Ads model



Three steps

1. Website behaviour as input
Website data is send to CDP including the _fbc
(Facebook unique identifier)

2. Next Best Offer Model: 
Analysis the website behaviour (from the
session(s)), includes the seasonal model and
previous transaction is they are done

3. Output to META:
Data from known customers go to custom
audiences. Data from unknown visitors go to CAPI.

Deployteq CDP &
META



Deployteq CDP
META Ads Model

https://deployteq.storylane.io/share/sujkcp9ip6hn


Deployteq

CASE

Use cases along the customer journey

Awareness Orientation Buying Delivery Usage Cross &
upsell

Repeat
buying

Deployteq
Marketing

Deployteq
CDP abandoned browse model

heartbeat

timing signal model

next best offer / event model

welcome campaignabandoned cart tracking loyalty

advice journey

Google & Meta ads

product launch

transactional reviews



What’s your use case?
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